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Downtown Market Analysis, Opelousas, LA 

Executive Summary 

This market analysis is a research effort that examines business retention, expansion and 

recruitment opportunities for downtown Opelousas, LA.  The analysis was completed in March 

2019 as a resource to guide the downtown organization, Opelousas Main Street.  The analysis 

also serves as a resource for existing and prospective entrepreneurs, site selectors, and others 

seeking a comprehensive analysis.   

 

The study assembles market information that can be used to identify business gaps in the 

community and to fill empty and new commercial space.  This study provides information to guide 

business development at the community level.  While it does not attempt to provide business-

related marketing advice, it can be used to help business operators understand market 

characteristics in their efforts to reach new customers.  The information is provided for 

educational purposes only.  None of the information serves as a guarantee of business success. 

 

Key Findings: 

 

 The City of Opelousas’s 2019 population was 16,323. 

 

 The trade area had a population of 76,024 in 2018. 

 

 2018 median household income for the trade area was $32,688. 

 

 23.9% of the trade area’s population was in the peak employment age range of 35 – 54 

years old.  Another 18.6% of the trade area’s population was in the age range of 20 – 34 

years old, just below the peak employment range. 

 

 Adults who were High School Graduates Only were the biggest percentage of the trade 

area population at 39.9% followed by adults with Some College, No Degree at 14.9%. 

 

 Lifestyle segmentation shows that the largest lifestyle segment of the trade area’s 

population falls in the Rural Bypasses segment. 
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 Trade area demand exceeds trade area supply in the following retail segments: 

 

o Automobile Dealers 

o Other Motor Vehicle Dealers 

o Home Furnishings Stores 

o Electronics & Appliance Stores 

o Building Materials & Supplies Dealers 

o Beer, Wine & Liquor Stores 

o Clothing Stores 

o Jewelry, Luggage & Leather Goods Stores 

o Sporting Goods/Hobby/Musical Instrument Stores 

o Book, Periodical & Music Stores 

o Department Stores Excluding Leased Departments 

o Other General Merchandise Stores 

o Other Miscellaneous Store Retailers 

o Florists 

o Office Supplies, Stationery & Gift Stores 

o Electronic Shopping & Mail-Order Houses 

o Vending Machine Operators 

o Direct Selling Establishments 

o Restaurant/Other Eating Places 

 

 Trade area supply exceeds trade area demand in the following retail segments: 

 

o Auto Parts, Accessories, & Tire Stores 

o Furniture Stores 

o Lawn, Garden Equipment, & Supply Stores 

o Grocery Stores 

o Specialty Food Stores 

o Health & Personal Care Stores 

o Gasoline Stations 

o Shoe Stores 

o Used Merchandise Stores 

o Special Food Services 

o Drinking Places – Alcoholic Beverages 
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Downtown Market Analysis, Opelousas, LA 

Section 1 

Trade Area  

This section analyzes the extent and shape of Opelousas’s trade area.  The trade area boundaries defined 

here will serve as the basis for additional analysis throughout this report. 

 

Opelousas, Louisiana is located in south central Louisiana, 23 miles north of Lafayette, 67 miles 

south of Alexandria, and 62 miles west of Baton Rouge.  The Opelousas area is served by US 

Highway 190 running east and west and US Interstate Highway 49 which runs north and south.  

The city is also located just north of US Interstate Highway 10 which runs east and west. 

 

A trade area is the geographic area from which a community generates the majority of its 

customers.  Knowing the size and shape of the trade area is extremely important because its 

boundaries allow for measurement of the number of potential customers, their demographics, 

and their spending potential. 

 

Each individual business in Opelousas has a unique trade area.  The distinct trade area for an 

establishment will depend on factors ranging from the type of business to the variety of products 

and services sold.  Certain business types will only attract local customers while other categories 

have the potential to draw customers from a broader region.  For purposes of this analysis, the 

focus is on local customers as reflected in a “convenience trade area”. 

 

A convenience trade area is based on the purchase of products and services needed on a regular 

basis, such as gasoline, groceries, and hair care.  Because these purchases are relatively frequent, 

people usually find it more convenient to buy these products and services from businesses located 

close to their home or workplace.  A Wal-Mart Supercenter’s trade area can often be used to 

represent a community’s convenience trade area.  The trade area that Opelousas businesses 

serve is influenced by grocery and other shopping in neighboring communities such as Eunice, 

Ville Platte, and Lafayette. 

 

In addition to serving local customers, there may be some demand from non-residents including 

in-commuter employees and visitors.  However, for the purposes of this analysis, the focus is on 

residents of the trade area. 
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Trade Area Analysis 

 Defining a downtown or business district’s trade area is an important first step in any market 

analysis.  This step is crucial because it defines the boundaries that will serve as the basis for 

further study.  

 A trade area is the geographic area from which a community generates the majority of its 

customers.  Various factors determine trade area:  

 

 Population of your community 

Generally, the larger your community’s population, the bigger your trade area is. 

 Proximity of other competing business districts 

Typically there is a cutoff point where customers are drawn to the competing center instead of 

your community. 

 Mix of businesses in your community 

A critical mass of businesses pulls customers from a further distance than a more limited mix of 

businesses. 

 Destination attractions   

A significant destination business (such as a large discount department store) or community 

attraction can expand your trade area—drawing customers from a long distance. 

 Traffic patterns 

Each region has distinct traffic patterns strongly impacted by its network of streets and highways, 

as well as major landforms such as rivers, lakes, and mountains. 

 

Defining Trade Areas using Geographic Data 

Trade area definition is inherently geographic. That is, a trade area defines where customers live 

and how far they are likely to travel to a particular business or business district. Thus, basic map 

data, such as distances, highways, and physical barriers, can be useful in defining trade areas. 

What’s more, using Geographic Information System (GIS) software for trade area analysis offers 

a number of advantages over hand-generated mapping techniques. 

GIS software matches a variety of data to specific geographic locations and displays the results 

on maps rather than in tables or charts. GIS enables you to easily combine a variety of data from 

several different sources and formats to create maps that help illustrate important trends in the 

data. GIS also aids in the recognition of important market trends that would often go unnoticed 

without the ability to visualize the data on a map. 
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Mapping Simple Rings 

Maps with distance rings (i.e., 1, 2, and 3-mile rings) are the simplest and most widely used method 

for defining a trade area. While they can be drawn from any point, the middle of a downtown is 

often the most appropriate point from which to create distance rings.  This approach can work 

for a quick analysis.  While rings are an easy method to use, they fail to recognize travel barriers, 

such as natural features (rivers, lakes, etc.) and man-made elements (road networks, etc.).  

Subsequently, rings are useful for only simple analysis. 
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Mapping Drive Times 

Another method of determining the trade area is to examine reasonable drive times around 

Opelousas from the perspective of a convenience shopping consumer.  A drive time map uses 

distances along actual streets and highways, combined with their respective travel speeds, to 

calculate travel time.  Drive times are important as consumers make decisions based on streets 

and highways when deciding where they will shop.  The following map illustrates a 5, 10 and 15 

minute drive time around downtown Opelousas. 
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Downtown Market Analysis, Opelousas, LA 

Mapping Equal Competition Areas 

A third method of defining a trade area is called an equal competition area (also known as 

Thiessen polygons).  This type of trade areas assumes that consumers will travel to the closest 

business district in their region based on “as-the-crow-flies” distances.  The trade area is formed 

by lines drawn exactly halfway between each of the competing business districts (as defined by 

locations of Wal-Mart Supercenters).  Any point within the equal competition area is closer to 

the Opelousas downtown business district than any of the surrounding Wal-Mart Supercenters.  

These trade areas do not adjust for the way people actually travel on the ground, nor do they 

adjust for the drawing power of each competing downtown business district. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



10 
 

Downtown Market Analysis, Opelousas, LA 

Conclusions 

The map illustrating the Equal Competition Area (as defined by Wal-Mart Supercenter locations) 

provides the most realistic trade area for Opelousas.  It is a geographic area that is defined by 

the midway points between downtown Opelousas and Wal-Mart Supercenter locations in Ville 

Platte, Mansura, New Roads, Breaux Bridge, and Eunice. 

 

The Equal Competition Area does not accurately represent the areas of individual businesses.  

Furthermore, the trade areas reflect future potential, not simply what is captured today.  The 

boundaries of this trade area are fluid in nature as customers within the trade area will travel to 

other shopping destinations while customers from outside the trade area may shop in Opelousas 

businesses. 

 

The following sections will examine data about the resident population of the Equal Competition 

Area, which will be referred to from this point as the Opelousas Trade Area. 
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Downtown Market Analysis, Opelousas, LA 

Section 2 

Resident Market Characteristics 

The demographic and lifestyle characteristics of trade area residents provide valuable information 

for a market analysis.  This section will provide information on demographic and lifestyle data. 

 

Demographic Analysis 

To assist in understanding the characteristics of residents, data was assembled for the Opelousas 

trade area and the state of Louisiana.  Comparing demographics of these geographic areas helps 

to differentiate local consumers and may identify potential customer niches.  Demographic 

characteristics are derived from public and private datasets, including Environmental Systems 

Research Institute (Esri) Business Analyst and the 2010 Decennial US Census. 

 

Population 

Population data helps quantify both current market size and future market growth, both of which 

are used to measure consumer demand.  Population is defined as all persons living in a geographic 

area.  The city of Opelousas’s 2018 population was 16,323.  However, the trade area had a 

population of 76,024.  Trade area projected growth from 2018 through 2023 is expected to 

average +0.33% per year.  This rate is greater than the +0.18% average growth rate projected for 

the state of Louisiana. 

  
Opelousas Trade Area State of Louisiana 

2010 Population (Census) 77,936 4,533,372 

2016 Population 80,710 4,766,833 

2018 Population 76,024 4,702,379 

2023 Projected Population 77,277 4,744,316 

2018-2023 Average Annual 

Projected Growth Rate 
+0.33% +0.18% 

 Source:  Esri Community Profile Report, prepared by Place + Main Advisors 
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Per-Capita Income and Household Income 

Household income can be an indicator of the spending power of residents.  Household income 

positively correlates with retail expenditures in many product categories.  Some retailers may 

also target specific income ranges based on their target market segment. 

 

Median household income for the trade area was $32,668 in 2018.  The average per capita income 

for the trade area was $19,709.  An estimated 12.5% of households in the Opelousas trade area 

had incomes above $100,000. 

 

 
Opelousas Trade Area State of Louisiana 

2016 Median Household Income $32,791 $44,609 

2018 Median Household Income $32,668 N/A 

2023 Median Household Income $36,742 N/A 

2016 Per Capita Income $19,528 $25,497 

2018 Per Capita Income $19,709 N/A 

2023 Per Capita Income $21,552 N/A 

2016 % Households with 

Income above $100,000 

 

12% 

 

19.5% 

2018 % Households with 

Income above $100,000 
12.5% N/A 

2023 % Households with 

Income above $100,000 
13.4% N/A 

  Source:  Esri Community Profile Report, prepared by Place + Main Advisors 
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Downtown Market Analysis, Opelousas, LA 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Race/Ethnicity 

Spending Patterns often differ with ethnicity.  Understanding the ethnic distribution of a 

population is the first step to meeting the needs of different ethnic groups. 

In terms of diversity, the population of the Opelousas trade area is more diverse than the state 

average.  In 2018, the percent of residents living in the Opelousas trade area who identify as 

White Alone is 53.4 while the state average is 61.4%.  The largest minority population in the 

trade area is Black Alone, making up 43.1% of the trade area’s population. 

 

   2018 Household Income   2018 Household Income

< $15K

25.0%

$15K - $24K

15.8%

$25K - $34K

11.3%

$35K - $49K

13.1%

$50K - $74K

14.3%

$75K - $99K

7.9%

$100K - $149K

7.7%

$150K - $199K

2.4%

$200K+

2.4%
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Opelousas Trade Area State of Louisiana 

2010 White Alone 54.1% 61.4% 

2018 White Alone 53.4% N/A 

2023 White Alone 52.9% N/A 

2010 Black Alone 43.2% 32.2% 

2018 Black Alone 43.1% N/A 

2023 Black alone 42.9% N/A 

2010 Hispanic Origin 1.5% 5.2% 

2018 Hispanic Origin 2.2% N/A 

2023 Hispanic Origin 2.7% N/A 

  Source:  Esri Community Profile Report, prepared by Place + Main Advisors 
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Downtown Market Analysis, Opelousas, LA 

Age Profile 

Age often affects a person’s consumer tastes and preferences.  Understanding the population’s 

age distribution helps businesses effectively address the needs of the market.  Accordingly, retail, 

service, and restaurants often target certain age groups.   

 

 
Opelousas Trade Area 

State of 

Louisiana 

 2010 2016 2018 2023 2016 

Age 0 – 4 7.7% 7.2% 7.1% 6.8% 6.6% 

Age 5 – 9 7.5% 7.3% 7.2% 6.9% 6.6% 

Age 10 – 14 7.6% 7.2% 7.1% 7.3% 6.5% 

Age 15 – 19 7.4% 6.5% 6.2% 6.7% 6.4% 

Age 20 - 24 6.1% 6.2% 5.8% 5.2% 7.2% 

Age 25 – 34 11.9% 12.6% 13.0% 11.6% 14.5% 

Age 35 – 44 11.7% 11.4% 11.5% 12.3% 12.3% 

Age 45 – 54 14.9% 13.2% 12.4% 11.5% 12.8% 

Age 55 – 64 12.0% 13.4% 13.7% 13.3% 12.9% 

Age 65 – 74 7.6% 9.2% 9.8% 11.1% 8.6% 

Age 75 – 84 4.3% 4.4% 4.6% 5.7% 4.1% 

Age 85 + 1.4% 1.5% 1.6% 1.7% 1.6% 

Total 100% 100% 100% 100% 100% 

  Source:  Esri Demographic and Income Comparison Profile Report, prepared by Place + Main Advisors 
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Education Attainment – Population 25+ Years Old 

Education can be an indicator of the socio-economic status of an area.  Not only do education 

levels affect income, they also impact consumer tastes and preferences.  The Opelousas trade 

area has more residents that are High School Graduates Only than the state.  However, the level 

of college attainment for the trade area is significantly less than the state in all degree categories. 

 

 Opelousas Trade Area State of Louisiana 

 2016 2018 2016 

High School Graduate 39.3% 39.9% 28.6% 

Some College, No 

Degree 
15.3% 14.9% 21.5% 

Associate Degree 5.0% 5.2% 5.4% 

Bachelor’s Degree 9.7% 9.2% 15.5% 

Graduate/Prof Degree 4.7% 4.5% 7.9% 

  Source:  Esri Community Profile Report, prepared by Place + Main Advisors 
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Downtown Market Analysis, Opelousas, LA 

Lifestyles Analysis 
Opelousas trade area residents can also be studied using lifestyle segmentation information.  

Lifestyle segmentation systems examine the buying habits and preferences of consumers in a 

geographic area.  One lifestyle segmentation system is Tapestry™ by Esri Business Analyst.  

Consumers are classified into 65 demographic and behaviorally distinct segments.  The segments 

are based on type of neighborhood (urban, suburban, rural); the residents’ socioeconomic status 

(age, income, occupation, type and value of residence); and their buying behaviors.  The top three 

lifestyle Tapestry segments in the Opelousas area are presented below with Esri’s description of 

these segments. 

 

Segment 10E – Rural Bypasses (24% of Households) 

Open space, undeveloped land, and farmland characterize Rural Bypasses.  These families live 

within small towns along country back roads and enjoy the open air in these sparsely populated 

neighborhoods.  Their country lifestyle focuses on the outdoors, gardening, hunting and fishing.  

They are more likely to own a satellite dish than a home computer.  Although a majority of 

households do have a connection to the internet, their use is very limited.  Those who are not 

yet retired work in blue collar jobs in the agriculture or manufacturing industries. 

 

Segment 10A – Southern Satellites (23.3% of Households) 

Southern Satellites is the second largest market found in rural settlements but within 

metropolitan areas located primarily in the South. This market is typically non-diverse, slightly 

older, settled married-couple families, who own their homes. Almost two-thirds of the homes 

are single-family structures; a third are mobile homes.  Median household income and home value 

are below average. Workers are employed in a variety of industries, such as manufacturing, health 

care, retail trade, and construction, with higher proportions in mining and agriculture than the 

US.  Residents enjoy country living, preferring outdoor activities and DIY home projects. 

 

Segment 10C – Diners & Miners (12.2% of Households) 

Close to one in five employed residents of the US work in mining, oil and gas extraction, or 

quarrying industries.  Diners and Miners is a very rural, primarily Southern market.  Married-

couple families reside in over half of the households, and over a quarter of householders live in 

mobile homes.  This socially conservative group earns a living working with their hands.  In 

addition to mining, construction and agriculture are common industries for employment.  They 

take pride in the appearance of their homes and their vehicles.  Budget-minded residents enjoy 

home cooking, but nothing too fancy.  This is a gregarious group that values time spent with 

friends. 
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Conclusions 

The Opelousas trade area demographic and lifestyle characteristics are summarized below: 

 The City of Opelousas’s 2018 population was 16,323.  However, the trade area had a 

population of 76,024. 

 

 Projected growth from 2018-2023 is expected to average +0.33% per year.  This rate 

is higher than the +0.18% average increase rate projected for the state of Louisiana. 

 

 Median household income for the trade area was $32,668. 

 

 The population of the Opelousas trade area is more diverse than the state average.  

The largest minority population group is Black Alone. 

 

 The Opelousas trade area has about 1/4 of its population in the peak employment 

range of 35 – 54 years old. 

 

 The educational level attainment of the Opelousas trade area has more residents with 

high school graduation but less residents with college degrees of any kind. 

 

 24% of the Opelousas trade area households are described by Esri as “Rural Bypasses”.  

Married couples who own their homes is characteristic to this segment.  They are 

employed in a variety of industries and enjoy country living. 
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Downtown Market Analysis, Opelousas, LA 

Section 3 

Trade Area Demand & Supply Estimates 

This section presents data to assess business retention, expansion and recruitment opportunities in the 

Opelousas trade area.  It focuses on selected retail, service business, and restaurant categories typically 

found on street level of downtowns.  This section explores market demand and supply in the entire 

trade area. 

 

Spending Patterns of Opelousas Trade Area Households Compared to the U.S. 

Spending is influenced by demographic, economic, and geographic factors.  Demographic and 

lifestyle characteristics of the trade area help describe the type of consumers residing in the area, 

and their likely purchasing preferences and behaviors.  Compared to the state of Louisiana, the 

data indicates that residents of the trade area have lower incomes and are often just below or in 

their peak earning years.  About 24% of the Opelousas trade area households are described by 

Esri as “Rural Bypasses”.  They are typically non-diverse, slightly older, settled married-couple 

families, who own their own homes. 

As a general overview of consumer spending by trade area residents, it is helpful to compare 

local household spending with average U.S. household spending.  One method to compare trade 

area spending with the U.S. spending is the Spending Potential Index (SPI).  The SPI for selected 

product categories are listed on the next page.  
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 Average 

Spending per 

Trade Area 

Resident 

Opelousas Trade 

Area SPI 
US Average SPI 

Apparel Services $1,325.67 61 100 

Entertainment/Recreation $2,128.21 66 100 

Food at Home $3,414.79 68 100 

Food Away from Home $2,175.92 62 100 

Household Furnishings & 

Equipment 
$1,304.49 62 100 

Personal Care Products & 

Services 
$506.91 61 100 

Shelter $9,518.40 57 100 

Vehicle Maintenance & Repairs $719.04 67 100 

   Source:  Esri Community Profile Report, prepared by Place + Main Advisors 

Note:  The Spending Potential Index (SPI) is household-based, and represents the amount spent 

for a product or service relative to a national average of 100.     
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Estimates of Overall Opelousas Trade Area Demand and Supply 

Estimates of demand and supply for retail trade (including food and drink) as developed by Esri 

are presented below.  Esri uses their own methodology to estimate demand and supply.   

 

The 2017 table below indicates that retail supply (estimated sales) exceeds demand (potential 

sales) in the Opelousas trade area.  Additional detail suggests that this surplus (sales greater than 

demand) occurs in about 1/3 of the specific NAICS (North American Industry Classification 

System) categories studied.  NAICS is the standard used by the Federal statistical agencies in 

classifying business establishments for the purpose of collecting, analyzing, and publishing 

statistical data related to the U.S. business economy.  In the remaining 2/3 of the specific NAICS 

categories, there is leakage. 

 

Surplus in an area represents a condition where supply exceeds the area’s demand.  Retailers 

are attracting shoppers that reside outside the trade area.  

 

Leakage in an area represents a condition where demand exceeds supply.  In other words, 

retailers outside the market area are fulfilling the demand for retail products; therefore, demand 

is “leaking” out of the trade area.  Such a condition highlights an opportunity for new retailers to 

enter the trade area or for existing retailers to accommodate the excess demand.  
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2015 NAICS 
Demand 

(Potential) 

Supply 

(Estimated Sales) 
Retail Gap 

Total Retail 

Trade 
44-45 $841,311,790 $841,500,554 -$188,764 

Total Food & 

Drink 
722 $80,028,730 $58,675,936 $21,352,794 

Total Retail and 

Food & Drink 
44-45, 722 $921,340,520 $900,176,490 $21,164,030 

    

   Source:  Esri Retail MarketPlace Profile 

    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates  

             the expected amount spent by consumers at retail establishments. 

 

2017 NAICS 
Demand 

(Potential) 

Supply 

(Estimated Sales) 
Retail Gap 

Total Retail 

Trade 
44-45 $701,221,204 $715,783,618 -$14,562,414 

Total Food & 

Drink 
722 $66,200,725 $51,763,506 $14,437,219 

Total Retail and 

Food & Drink 
44-45, 722 $767,421,930 $767,547,127 -$125,194 

    

    Source:  Esri Retail MarketPlace Profile, prepared by Place + Main Advisors 

    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates  

             the expected amount spent by consumers at retail establishments. 

 

The overall conclusion is that the Opelousas trade area is gaining retail sales from 

residents of areas outside the trade area while food and drink are leaking to other 

areas. 
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Sales Potential of Opelousas Trade Area Residents by Business Type 

Opportunities to support business retention, expansion and recruitment can be analyzed using 

estimates of sales potential (demand) from trade area residents.  These demand estimates can be 

generated using public and private secondary data sources.  Consumer spending does not equal 

business revenue, but rather the potential revenue that trade area residents could generate.  

Non-resident demand from consumers traveling to or through the trade area is not included in 

these estimates. 

The following graph and table present the potential sales estimates for the trade area.  These 

estimates assume that everyone in the trade area only shops in the area; likewise it assumes no 

one from outside of the trade area shops in the area.  Demand estimates are complicated by the 

fact that store categories may not adequately reflect the breadth of sales.  For instance, the 

category “general merchandise stores” includes Wal-Mart, which is nationally one of the largest 

grocers and one of the largest pharmacies, but which is reported as general merchandise.  Thus, 

when using the following table, it is important to consider the variety of products that are sold 

by Wal-Mart and other large format stores as they complicate traditional store classifications. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2017 Leakage/Surplus Factor by Industry Group2017 Leakage/Surplus Factor by Industry Group

Restaurants/Other Eating Places

Drinking Places (Alcoholic Beverages)   

Special Food Services   

Direct Selling Establishments   

Vending Machine Operators   

Electronic Shopping and Mail-Order Houses   

Other Miscellaneous Store Retailers   

Used Merchandise Stores   

Office Supplies, Stationery, and Gift Stores   

Florists   

Other General Merchandise Stores   

Department Stores (Excluding Leased Depts.)   

Book, Periodical, and Music Stores   

Jewelry, Luggage, and Leather Goods Stores   

Shoe Stores   

Clothing Stores   

Gasoline Stations  

Health & Personal Care Stores   

Beer, Wine, and Liquor Stores   

Specialty Food Stores   

Grocery Stores   

Lawn and Garden Equipment and Supplies Stores   

Building Material and Supplies Dealers   

Electronics & Appliance Stores   

Home Furnishings Stores   

Furniture Stores

Auto Parts, Accessories, and Tire Stores   

Other Motor Vehicle Dealers   

Automobile Dealers   

Leakage/Surplus Factor

1009080706050403020100-10-20-30-40
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Opelousas Trade Area Industry Groups that Experience Leakage in 2017 

Industry Group NAICS Year 

 

Demand 

(Potential) 

 

Supply 

(Est. Sales) 

Retail Gap Leakage 

Factor 

Automobile Dealers 4411 

2015 $166,619,792 $157,655,300 $8,964,492 2.8 

2017 $129,910,475 $85,836,210 $44,074,265 20.4 

Other Motor Vehicle 

Dealers 
4412 

2015 $25,773,021 $5,273,758 $20,499,263 66.0 

2017 $20,681,201 $5,084,858 $15,596,343 60.5 

Home Furnishings 
Stores 

4422 

2015 $7,729,557 $17,180,817 -$9,451,260 -37.9 

2017 $7,125,655 $4,595,614 $2,530,041 21.6 

Electronics & Appliance 

Stores 
443 

2015 $30,558,438 $6,709,951 $23,840,487 64.0 

2017 $16,390,491 $7,041,628 $9,348,663 39.9 

Building Material & 

Supplies Dealers 
4441 

2015 $46,356,522 $43,144,121 $3,212,401 3.6 

2017 $46,023,254 $45,802,438 $220,816 0.2 

Beer, Wine & Liquor 

Stores 
4453 

2015 $4,834,539 $3,136,511 $1,698,028 21.3 

2017 $4,305,145 $3,037,525 $1,267,620 17.3 

Clothing Stores 4481 

2015 $19,714,471 $5,376,693 $14,337,778 57.1 

2017 $17,312,575 $4,573,487 $12,739,088 58.2 

Jewelry, Luggage & 

Leather Goods Stores 
4483 

2015 $5,179,365 $2,087,347 $3,092,018 42.6 

2017 $4,319,863 $2,277,606 $2,042,257 31.0 
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Sporting Goods/Hobby/ 

Musical Instrument 

Stores 

4511 

2015 $21,463,763 $7,410,815 $14,052,948 48.7 

2017 $19,433,615 $7,799,400 $11,634,215 42.7 

Book, Periodical & 
Music Stores 

4512 

2015 $3,112,046 $105,463 $3,006,583 93.4 

2017 $2,380,129 $105,588 $2,274,541 91.5 

Department Stores 

Excluding Leased Depts. 
4521 

2015 $126,196,103 $119,212,897 $6,983,206 2.8 

2017 $90,666,353 $54,917,306 $35,749,047 24.6 

Other General 

Merchandise Stores 
4529 

2015 $37,999,255 $25,492,788 $12,507,467 19.7 

2017 $33,231,729 18,048,551 $15,183,178 29.6 

Florists 4531 

2015 $2,061,298 $1,084,287 $977,011 31.1 

2017 $1,496,200 $928,381 $567,819 23.4 

Office Supplies, 

Stationery & Gift Stores 
4532 

2015 $7,124,085 $424,248 $6,699,837 88.8 

2017 $6,289,151 $802,340 $5,486,811 77.4 

Other Miscellaneous 

Store Retailers 
4539 

2015 $28,861,264 $10,183,201 $18,678,063 47.8 

2017 $18,689,353 $13,917,170 $4,772,183 14.6 

Electronic Shopping & 

Mail-Order Houses 
4541 

2015 $2,493,400 $156,271 $2,337,129 88.2 

2017 $1,814,970 $115,745 $1,699,225 88.0 

Vending Machine 

Operators 
4542 

2015 $838,448 $0 $838,448 100.0 

2017 $572,307 $0 $572,307 100.0 
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Direct Selling 

Establishments 
4543 

2015 $5,082,192 $782,960 $4,299,232 73.3 

2017 $2,846,282 $125,739 $2,720,543 91.5 

Restaurants/Eating 
Places 

7225 

2015 $76,281,627 $53,237,769 $23,043,858 73.3 

2017 $62,951,957 $47,803,022 $15,148,935 13.7 

 

Source:  Esri Retail MarketPlace Profile, 2017 data prepared by Place + Main Advisors.     

Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates     

the expected amount spent by consumers at retail establishments. 

 

 

Opelousas Trade Area Industry Groups that Experience Surplus in 2017 

Industry Group 
 

NAICS 
Year 

 

Demand 

(Potential) 

 

Supply 

(Est. Sales) 

 

Retail Gap Surplus 

Factor 

Auto Parts, Accessories & 

Tire Stores 
4413 

2015 $14,014,793 $20,419,711 -$6,404,918 -18.6 

2017 $13,900,288 $21,639,986 -$7,739,698 -21.8 

Furniture Stores 4421 

2015 $13,904,240 $16,980,895 -$3,076,655 -10.0 

2017 $12,097,340 $14,377,511 -$2,280,171 -8.6 

Lawn & Garden Equip & 

Supply Stores 
4442 

2015 $3,704,388 $2,590,038 $1,114,350 17.7 

2017 $2,831,815 $4,133,598 -$1,301,783 -18.7 

Grocery Stores 4451 

2015 $127,269,621 $179,662,783 -$52,393,162 -17.1 

2017 $100,583,156 $197,860,471 -$97,277,315 -32.6 
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Specialty Food Stores 4452 

2015 $10,984,947 $22,202,855 -$11,217,908 -33.8 

2017 $6,410,293 $18,235,790 -$11,825,497 -48.0 

Health & Personal Care 
Stores 

4461 

2015 $53,485,116 $52,511,473 $973,643 0.9 

2017 $46,537,252 $55,592,134 -$9,054,882 -8.9 

Gasoline Stations 4471 

2015 $68,122,596 $133,443,134 -$65,320,538 -32.4 

2017 $88,089,052 $138,484,532 -$50,395,480 -22.2 

Shoe Stores 4482 

2015 $3,893,758 $4,357,468 -$463,710 -5.6 

2017 $3,749,069 $5,720,276 -$1,971,207 -20.8 

Used Merchandise Stores 4533 

2015 $3,942,771 $3,915,768 $27,003 0.3 

2017 $3,534,190 $4,729,735 -$1,195,545 -14.5 

Special Food Services 7223 

2015 $1,428,679 $1,713,107 -$284,428 -9.1 

2017 $1,234,327 $1,288,481 -$54,154 -2.1 

Drinking Places – 

Alcoholic Beverages 
7224 

2015 $2,318,425 $3,725,060 -$1,406,635 -23.3 

2017 $2,014,442 $2,672,003 -$657,561 -14.0 

   

 Source:  Esri Retail MarketPlace Profile, 2017 Data Provided by Place + Main Advisors 

    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates  

             the expected amount spent by consumers at retail establishments. 
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Conclusions 

 Total Retail and Food & Drink demand (potential sales) exceeded supply (estimated 

sales) in the Opelousas trade area by approximately $21,000,000 in 2015.  In 2017, 

total supply exceeded demand by approximately $125,000.  This surplus (supply 

greater than demand) occurs in about 1/3 of the specific business categories studied.  

The Opelousas trade area is gaining food and drink spending from shoppers coming 

in from outside the area while losing retail sales to other areas. 

 

 Residents of the trade area have lower incomes than the statewide average and are 

often in or just before their peak earning years.  As a result, consumer spending 

potential in the trade area is less than the U.S. average in all categories.   

 


